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Publishing Industry in H2 2017
● KPIPA H2 2017 Publication
Statistics

The number of new publications in H2 2017 was similar
(increase of 17) to H2 2016.

● Production, Sales, and
Consumption Indices

Compared to H2 2016, sales increased, while production
and consumption decreased.

● Publishers (Listed Companies)

Revenue recorded ₩1.269 trillion in H2, down 0.1% HoH.

KPIPA H2 2017 Publication Statistics
- New publication volume: 37,208 new books were published in H2 2017 at an average
of 6,201 publications per month. Educational books accounted for 25.1% of the output.
※ An increase of 17 new publications HoH.
- Publishers with publication history: 5,684 publishers published new books in H2 2017.
The percentage of publishers with just one new publication was 40.9% (2,326), while
publishers with five or fewer new publications was 76.2% (4,333).
※ An increase of 2.7% (149) compared to H2 2016.
Publication Statistics Trend - H2 2017
(Unit: Number of types, %)

Publication Data

Genre

Sub-Genre

Babies’/
Children’s

Babies’
Children’s

4,274

3,515

Educational

Elementary Learning
JH/HS Learning
Foreign Language
Employment, Examination,
Certification

9,366

Literature

Fiction
Poetry, Essay, Play

H2 2016 H2 2017 Percentage

Delta

Delta %

9.4

-759

-17.8

9,334

25.1

-32

-0.3

6,996

7,569

20.3

573

8.2

Humanities

Philosophy, Psychology
History, Culture
Religion
Other Humanities

5,431

5,621

15.1

190

3.5

Art & Popular
Culture

Art, Popular Culture

1,399

1,525

4.1

126

9.0

Practical

Self-Improvement
Home, Life
Cooking, Hobby
Health, Sports, Leisure
Travel

2,440

2,363

6.4

△77

△3.2

Social
Sciences

Politics, Society
Economics, Business Administration

3,941

4,119

11.1

178

4.5
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Publication Data
Genre

Sub-Genre

H2 2016

H2 2017

3,344

3,162

8.5

△182

△5.4

37,191

37,208

100.0

17

0.0

IT, Computer
Natural Science
Technology,
Engineering

Science &
Technology

Total

Percentage

Delta

Delta %

Number of Publishers by Performance - H2 2017
(Unit: Number of types, %)
H2 2016

H2 2017

Publication Data
Delta %

Delta %

Percentage

1
2
3
4

2,184
885
521
380

39.5
16.0
9.4
6.9

2,326
889
517
353

40.9
15.6
9.1
6.2

5

244

4.4

248

4.4

6.5
0.5
△0.8
△7.1
1.6

4,214

76.1

4,333

76.2

2.8

6
7
8
9
10

187
151
107
101
90

3.4
2.7
1.9
1.8
1.6

187
169
126
90
81

3.3
3.0
2.2
1.6
1.4

11.9
17.8
△10.9
△10.0

Subtotal

636

11.5

653

11.5

2.7

11 to 15
16 to 20
21 to 25
26 to 30

233
127
68
50

4.2
2.3
1.2
0.9

254
124
79
43

4.5
2.2
1.4
0.8

9.0
△2.4
16.2
△14.0

Subtotal

478

8.6

500

8.8

4.6

31 to 40

68

1.2

52

0.9

41 to 50
51 to 100
101 or more

29
69
41

0.5
1.2
0.7

35
71
40

0.6
1.2
0.7

△23.5
20.7
2.9
△2.4

Subtotal

207

3.7

198

3.5

△4.3

5,535

100.0

5,684

100.0

2.7

1 to 5

Subtotal

6 to 10

11 to 30

31 or more

Percentage

Delta %
Delta %

Total
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Production, Sales, and Consumption Indices
- Production Index: With a baseline value of 100 for 2010, the publishing production
index for H2 2017 was 82.4, down 6.6p HoH and showing a continual downward trend
for three consecutive years.
- Sales Index: With a baseline value of 100 for 2010, the book and stationery retail sales
index for H2 2017 was 84.3, up 4.5p HoH.
- Consumption Index: With a baseline value of 100 for 2008, the nationwide monthly
average consumption index for households (more than one person) was 55.0 in 2017.
(No biannual figures available as the Household Trend Survey was restructured to
annual statistics starting in 2017.)
- Looking at H2 statistics for each year, sales have increased, and production has
decreased.
Three-Year Production, Sales, and Consumption Trends from (H2 2015 to H2 2017)

(Biannual) (Biannual) (Annual)

HoH Decrease

HoH Increase

Decrease

Increase

HoH Decrease

Decrease

Production Index

Sales Index

Consumption Index

<Statistics Korea's Service
Industry Trend Survey>

<Statistics Korea's Service
Industry Trend Survey>

<Statistics Korea's
Household Trend Survey>

[2010 = 100 Baseline]

[2010 = 100 Baseline]

[2008 = 100 Baseline]

Listed Publisher Analysis
- Revenue: Revenue for H2 2017 decreased 0.1% HoH to approximately ₩1.277 trillion
but increased 3.9% compared to H1 2017.
※ Since H2 2015, revenue has been fluctuating regularly for each consecutive half.
- Average Per-Employee Revenue: The average per-employee revenue for H2 2017
recorded approximately ₩154 million, down 20.3% HoH and 10.1% compared to H1
2017.
※ This figure has shown downward trend since H2 2016.
- Operating Profit: Operating profit for H2 2017 decreased 19.7% HoH to approximately
₩710 billion but increased 15.9% compared to H1 2017.
※ Since H2 2015, operating profit has shown large fluctuations.
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- Operating Profit Ratio: The operating profit ratio for H2 2017 decreased by 1.3%p HoH
to 5.6%.
※ This figure has been fluctuating regularly since H2 2015. The operating profit ratio for
H2 2017 increased 0.6%p compared to H1 2017.
- Current Ratio: The current ratio for H2 2017 decreased by 11.1%p HoH to 161.4% and
decreased significantly by 13.9%p compared to H1 2017.
※ Although this figure continued to increase after H2 2015, it recorded a sharp decline
in H2 2017.
- Export revenue for H2 2017 decreased 2.5% HoH to approximately ₩12.3 billion and
decreased 1.0% compared to H1 2017.
※ This figure has been fluctuating regularly since H1 2016.
- Number of Employees: The number of employees increased 25.3% HoH to 8,301 and
increased 15.5% compared to H1 2017.
※ This figure has continued to rise after H2 2015 and recorded a significant increase in
H2 2017.
Key Listed Publisher Performance Trends
(Unit: Number of types, %)

2015
Category

2016

2017

H2 2015
H1 2016
H2 2016
H1 2017
H2 2017
Over
Over
Over
Over
Over
Previous Half Previous Half Previous Half Previous Half Previous Half
12,502.1

12,089.5

12,781.0

12,295.5

12,769.1

(9.1)

(△3.3)

(5.7)

(△3.8)

(3.9)

1.97

1.84

1.93

1.71

1.54

(11.5)

(△6.8)

(4.9)

(△11.3)

(△10.1)

Operating
Profit

1,001.6

575.0

885.2

613.2

710.8

(90.8)

(△42.6)

(53.9)

(△30.7)

(15.9)

Operating
Profit Ratio

8.0

4.8

6.9

5.0

5.6

(3.4p)

(△3.2p)

(2.1p)

(△1.9)

(0.6)

160.3

168.8

172.5

175.3

161.4

(△3.2p)

(8.5p)

(3.7p)

(2.8p)

(△13.9p)

121.4

128.0

124.4

126.2

123.1

(14.3)

(5.4)

(△2.8)

(1.4)

(△1.0)

6,333

6,574

6,626

7,186

8,301

(△2.1)

(3.8)

(0.8)

(8.5)

(15.5)

Revenue
Average PerEmployee
Revenue

Current Ratio

Export
Number of
Employees
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H2 2017
(HoH)

△0.1

△20.3

△19.7

△1.3p

△11.1

△2.5

25.3

KPIPA Annual Publication Statistics
● Annual Publication Statistics - 2017

80,130 new books were published in
2017, up 5.8% (4,403) YoY.
● # of Publishers by Performance - 2017 The number of publishers with publication
history increased 7.9% YoY to 7,775, with
publishers with ten or fewer publications
accounting for 81.9% of the total.

- New book publications: - New publication volume: 80,130 new books were published in
2017. Educational books accounted for the largest portion at more than one-quarter of
the total (26.6%). The data also shows that the volume of babies’ and children’s books
decreased by 6.0% YoY.
※ An increase of 4,403 (5.8%) new publications YoY.
- Publishers with publication history: Publishers with publication history: 7,775 publishers
published new books in 2017. The percentage of publishers with just one new
publication was 36.6% (2,842), while publishers with five or fewer new publications
was 69.4% (5,397).
※ An increase of 566 (7.9%) publishers YoY.
Annual Publication Statistics (2016 to 2017)
(Unit: Number of types, %)

Publication Data
Genre

Babies’/
Children’s

Sub-Genre

Babies’
Children’s

Elementary Learning
JH/HS Learning
Educational
Foreign Language
Employment, Examination,
Certification

2016

2017

8,535

8,021

10.0

△514

△6.0

22,055

21,298

26.6

△757

△3.4

Percentage

Delta

Delta %

Literature

Fiction
Poetry, Essay, Play

13,131

14,221

17.7

1,098

8.3

Humanities

Philosophy, Psychology
History, Culture
Religion
Other Humanities

9,940

11,373

14.2

1,433

14.4
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Publication Data
Genre

Sub-Genre
2016

2017

Percentage

Delta

Delta %

Art & Popular
Culture

Art, Popular Culture

2,652

2,978

3.7

326

12.3

Practical

Self-Improvement
Home, Life
Cooking, Hobby
Health, Sports, Leisure
Travel

4,943

5,085

6.3

142

2.9

Social
Sciences

Politics, Society
Economics, Business
Administration

8,062

8,940

11.2

878

10.9

Science &
Technology

IT, Computer
Natural Science
Technology, Engineering

6,409

8,214

10.3

1,805

28.2

75,727

80,130

100.0

4,403

5.8

Total

Number of Publishers by Performance (2016 to 2017)
(Unit: Number of types, %)

Publication
Data

2016

Percentage

2017

Percentage

Delta

Delta %

1 to 5

4,938

66.7

5,397

69.4

459

9.3

6 to 10

906

13.0

969

12.5

63

7.0

11 to 30

879

13.6

917

11.8

38

4.3

31 or more

486

6.7

492

6.3

6

1.2

7,209

100.0

7,775

100.0

566

7.9

Total
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In-Depth Publishing Industry Trend Analysis
- Production Trend: The sales volume of books in politics, society, literature, employment,
and examination sub-genres has increased, while decreasing for practical and reference
books. The analysis indicates that this is a reflection of major social factors such as the
recent presidential impeachment, snap election, and unemployment. In contrast to the
stagnation of offline bookstores, revenue for online bookstores continues to grow. In
addition, notable platform businesses are also emerging in the publishing industry. In the
wake of a bankruptcy controversy for a major wholesaler, publishers are building their
own sales networks to supplement limitations in existing distribution systems. Plus,
reader-oriented publication planning and marketing have emerged as key challenges.
- Online Distribution Trend: 2017 was the year in which the three-year fixed book price
agreement (FBPA) was set to expire, and after many discussions on the effectiveness of
the system, a conclusion was drawn to extend the program. Revenue for major online
bookstores continued to increase steadily after 2016, but the trend is slowing from
double-digit to single-digit growth. O2O competition has been intensifying following last
year's expansion of offline store openings, and book recommendation services are being
expanded via big data and recommendation algorithms as a way to improve the
discoverability of books.
- Offline Distribution Trend: Bookstores have continued to decline on a nationwide scale for
the past two years. However, "pure" bookstores that only sell books have showed a
slower decline, while miscellaneous bookstore startups have increased. This is due to the
implementation of the enhanced FBPA (est. 2014) and proliferation of local bookstore
stimulation policies such as the municipal bookstore support ordinances of 2016.
Approximately 500 offline used bookstores are in existence nationwide, and the number
of corporatized used bookstores are increasing. Concerns regarding local bookstore are
mounting due to the handling of both used and new books by online used bookstores.
Notably, Seojeom ON, a web portal aggregator for local bookstores, finished development
and began operations at the end of 2017, and the company has plans to link to prominent
POS systems and an integrated publication distribution system.
- Copyright Export Trend: As Korean writers have won or been nominated for
internationally-recognized literary awards in Western regions, copyrights are being
exported to various regions including the US, UK, Europe, Middle East, and Asia. In Asia,
the current trend shows increased entry into Southeast Asian publishing markets since
the drastic decrease in publication exchanges with China after Q4 2016.
The cause is deduced to be the advancements into various publishing markets to
coincide with the increased interest in Korean publishing content and to offset the decline
in revenue in the Chinese market.
- Listed Publisher Trend: Despite a slight improvement in the domestic macro-economy,
the industry has not been able to escape stagnation and is shrinking. However, the
publishing industry is showing some increase in terms of market size. A decline in school
populations due to low national birth rate and decrease in book demand due to the
proliferation of smart devices are becoming ever more prevalent; thus, measures are
deemed necessary on a socio-cultural level. To this end, the industry must focus its efforts
toward generating new demand via the convergence of online and offline channels and
aggressive entry into overseas markets.
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In-Depth Publishing Industry Trend Analysis
This study includes expert in-depth trend analyses for each subsector of the publishing
industry (production, online distribution, offline distribution, copyright export, and listed
publisher/distributor).1

1. Production Trends
Baek Won-keun (Representative, Book and Society Research Institute)

(1) Publishing Trends
A. Overview
 In 2017, the trajectory of the Korean publishing industry was affected by a series of
unpredictable events. The Song-in Books bankruptcy issue that occurred in early January
plagued the publishing industry for nearly a year, and in February, the most innovative
person in the history of the industry was chosen to lead the Korean Publishers Association.
Moon Jae-in entered the presidential election in May in the aftermath of the Candlelight
Revolution, and an intense investigation into publishing industry blacklisting commenced.
In the days that followed, the Director of the Publication Industry Promotion Agency of
Korea (KPIPA) stepped down from his position. Meanwhile, a platform business model
expanding the digital publishing market became prevalent as new market segments
shrank due to the rapid growth of corporatized used bookstores.
 According to the 2017 financial report of Kyobo Book Centre, the nation's largest
online/offline bookstore, double-digit YoY growth was recorded in political/social books
(+14.5%) and literature (poetry/essay: +16.0%; fiction: +13.9%), while sales of
employment/examination books increased by 8.8% and practical (language, travel, etc.)
and reference books declined. This is a composite figure reflecting year-over-year
fluctuations in various subsectors of the publishing market along with social factors such
as political upheaval and employment difficulties.

B. Major Publishing Trends
 From the first rally in October 2016 to the transfer of political power in May 2017,
approximately 17 million candlelight protesters participated in reshaping the country. The
incompetent and corrupt former-President Park Geun-hye was impeached via the
Candlelight Revolution, and by May 2017, Moon Jae-in had been elected as the new
president. It was a historic democratic movement that developed 30 years after the
democratic reforms of 1987. While a peaceful transfer of power took place via the
Candlelight Revolution, books that fundamentally re-examined Korea's legal and

1

The contents (excluding statistics) of this chapter regarding the publishing industry are subjective
opinions of the respective authors and not official opinions of KPIPA.
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economic systems became popular, covering topics from the fate of Moon Jae-in to past
presidents and the Constitution of the Republic of Korea.
 Under Moon Jae-in, the government established the Presidential Committee on the 4th
Industrial Revolution. It was a part of the government's effort toward preparations for future
social changes in the dawn of a hyper-connected society led by AI and IoT. Due to this
enthusiasm, Klaus Schwab's The Fourth Industrial Revolution became a must-have
bestseller in the economics and business administration genre. More than 400 books with
'4IR' in the title were published. This level of enthusiasm regarding 4IR is difficult to find in
other countries. This is a testament to the strong desire for survival and vision at a time
when social instability and unemployment are hot issues, rather than merely being a
popular trend.
 Lee Ki-ju's The Temperature of Language was the overall bestseller in major online/offline
bookstores, followed by Cho Nam-joo's Kim Ji-yeong, Born 1982 as the best-selling
Korean novel. The novel portrays the difficulty of living as a thirty-something woman in
Korea, and it garnered great interest from a young generation of Korean women. An
explosion of feminism-related books followed. Although Korea may appear to foster gender
equality on the surface, the reality is that gender inequality is prevalent in many aspects
of society. Issues in the realm of misogyny continue to persist. Due to this social
awareness, many books on the topic of gender equality from women's perspectives have
been published and read since 2016. At the forefront of feminism-related books was Men
Explain Things to Me by American environmental and human rights activist and feminist
writer Rebecca Solnit.
 Additionally, essays dealing with the discrimination of women became prominent.
Nowadays, young women experience gender discrimination, which they did not
experience while growing up, through employment and marriage. What's more, the
discrimination does not end through conformity. It's the idea of achieving gender equality
that led to today’s feminist book boom. And when these issues arise, men rarely read
books covering such topics. The enthusiasm behind feminism books extended further to
the #MeToo movement, which flourished in 2018.

C. Online-Led Market Restructuring
 According to Statistics Korea's Online Shopping Trend Survey, e-commerce revenue for
books recorded ₩1.451 trillion in 2017, up 8.3% from the previous year. This reflects a
steady revenue increase for online bookstores over the past three years and is in stark
contrast to the stagnation experienced by offline bookstores. In recent years, Korea's large
bookstores have moved into new shopping malls under favorable real estate terms and
expanding throughout the country with new stores, but the overall revenue has remained
stagnant. That is, offline bookstores have been facing increasing difficulty. On the other
hand, online bookstores have enjoyed continued growth. Compared to the growth of online
(19.2% YoY) and mobile (34.6% YoY) markets, however, the overall book market has
shown stagnation.
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Table 1. Overall Online and Book Market Size Trends
(Unit: ₩100 million, %)
2015
Category

Online

Total

540,556

Books

11,512

2016
Mobile

Online

Mobile

248,570 656,170
2,792

2017p
Online

Mobile

YoY Delta %
Online

Mobile

355,446

782,273

478,360

19.2

34.6

4,047

14,513

5,172

8.3

27.8

13,406

Source: Online Shopping Trend Survey, Statistics Korea

D. Publishing Platform Stimulation
 In the digital networking environment, noteworthy platform business projects are gradually
emerging in the publishing industry. The key issue is the creation of new revenue models
in an environment where not many publishers are making money with e-books.
 Communication Books attracted attention with the introduction of an ultra-low-cost
streaming service featuring more than 2,400 e-books and followed up with the 100 Actors
Reading Literature series of audiobooks recorded by famous Korean actors. Audiobook
publishing has yet to form an independent market in South Korea, but attempts to capture
encounters between readers and famous actors through literary masterpieces have
proven successful.
 Publisher Changbi launched Shiyoil, a dedicated poetry app, with the desire to create a
poetry ecosystem in the digital age, while Minumsa launched BritG, an online novel
platform, and Wisdom House started Justoon, a web comic and novel platform. Publishers
have struggled to find footing in entertainment-oriented web content as Naver, other web
portals, and paid web comic and novel sites have led the field by collaborating directly with
artists. The content platform business must be regarded as an important one for the
publishing industry.
 Since its launch, Shiyoil has gained in popularity. The application features approximately
30,000 poems written by more than 220 poets, befitting a publisher that has been in the
poetry publication business for a long time. The monthly fee is relatively low at ₩3,900. In
an era in which devices such as smartphones are ubiquitous, the limitations of delivering
poetry to readers only in book form are apparent. When poetry is fused with digital
technology, however, it can offer tremendous expandability and added value. Plus, the app
features outstanding recommendation, search, and multimedia functionality. Changbi's
ambition is to create an open platform where poets and poetry collections can co-exist by
including works published by other publishers in the app. With the advent of Korea's first perhaps the world's first - publisher-created poetry platform, poetry is expected to
experience a rebirth in the digital era.
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(2) Industry Issues and Challenges
A. Wholesaler Bankruptcy
 At the start of 2017, keystone publisher/wholesaler Song-in Books filed for bankruptcy. In
the end, Interpark, the e-commerce company and major online bookstore, acquired what
remained of Song-in Books. Nevertheless, more than 2,000 publishers and 1,000 local
bookstores who dealt with the ill-fated wholesaler suffered most of the economic damage.
In a distribution environment where consignment sales are the standard, publishers who
did not receive payments for their consigned books suffered a great deal of damage.
 Song-in Books, which had a high share of the library and school book market, suffered
from insolvency not because of a drop in revenue but due to immorality and unreasonable
management. Outdated accounting practices only added to the pain of the customers.
Naturally, competing wholesalers also faced difficulties in the turmoil that followed Songin's bankruptcy. As a result of this incident, the number of direct publisher-to-bookstore
arrangements grew to minimize wholesaler dependence. Various attempts were made by
publishers to build their own sales networks, including direct transactions between small
publishers and bookstores to augment the limitations of existing distribution systems.

B. The Rise of Corporatized Used Bookstores
 One of the only submarkets showing growth in publishing is the used book market. The
growth of online bookstores is driven in part by the growing demand for used books. Online
bookstores generate large volumes of used books via marketing efforts toward new book
purchases. They also buy and sell used books directly to and from e-commerce sites and
create open markets to receive 10% commissions. One of their characteristics is the
operation of large-scale offline used bookstores all throughout the country. Aladdin
Communications, the largest operator of online bookstores, operates more than 40 large
used bookstores in major cities across the country.
 Corporate used bookstores, which started to develop rapidly around 2010, have developed
the used book market with standardized manuals and active marketing, unlike the
traditional privately-owned used bookstores. Publisher and offline bookstores, which
depend on sales of new publications, have voiced their opinion that the growth of the used
book market disturbs and distorts the publishing market order. Corporate used bookstores
are estimated to have claimed more than 7% of new publication revenue from publisher
and bookstores, and so an appropriate countermeasure is deemed necessary.

C. The Age of Curation and the Rise of Personalized Publications
 Due to the impact of increased production volume and decreased consumption, greater
discoverability of books is emerging as a key issue not only for the entire publishing
industry but for the management and marketing of individual publishers as well. Whereas
the traditional issue of curation dealt with methods for introducing, recommending, and
linking books to readers, the current climate demands a shift toward conscious
consideration of curation from the publication phase. That is, the industry is facing an
evolution from post-publication curation to pre-publication curation.

- 11 -

 Bookstores are facing an era of specialization that emphasizes curation. Estimations show
that about three sole-operator bookstores opened per week in 2017. With a theme
focusing on the revival of bookstores, the 2017 Seoul International Book Fair invited 20
unique bookstores to be featured in their booths to the delight of visitors. Curation was a
major concern among bookstores, libraries, and other stakeholders. Book curation
lectures, curator certifications, and the creation of curator groups were popular. Curation
is an important element for helping readers discover good books at a time when readership
rates are falling and markets are shrinking.
 Bookstore Day (November 11), which was established in 2016, developed in 2017 as the
first bookstore-related celebration to be officially supported by the government. A
declaration at the event included the intention to improve curation to enhance the vision of
bookstores. Book curation was also a topic of interest at the second annual Seoul
Booksellers Conference in 2017. In summary, it is becoming increasingly clear that readeroriented personalization is a major challenge for the publishing market. Personalized
publication planning, distribution channel development, and marketing activities have
emerged as key challenges for securing the vision of the future publishing market.
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2. Online Distribution Trends
Jo Seon-yeong (Head of Book 1 Team, Yes 24)

(1) Revenues of Major Dedicated Online Bookstores
 2017 was the year in which the fixed book price agreement (FBPA), revised in 2014 for a
limited period of three years, expired. Various discussions took place among publishers
and distributors regarding the effectiveness of the FBPA. Although there were divided
opinions on the implementation and abolition of the FBPA, in the end, the industry settled
on extending the existing plan.
 Continuing from 2016, revenue for major online bookstores continued to grow steadily in
2017. Looking at the monthly revenues of major online bookstores, growth has been
steady excluding a period of negative growth in October due to the ten-day Chuseok
holidays. However, the rate is slowing down from double- to single-digit growth.
Table 2. Annual Revenues of Major Dedicated Online Bookstores (Book Sales Only)
(Unit: ₩100 million, %)
Online Bookstore

2015

YoY Delta %

2016

YoY Delta %

2017

YoY Delta %

Yes 24

3,511

△0.4%

4,084

16.3%

4,330

6.0%

Kyobo Book
Centre

1,707

△8.0%

1,958

14.7%

2,110

7.8%

Aladdin
Communications

1,449

1.1%

1,750

20.8%

1,859

6.3%

382

△28.1%

390

2.1%

398

2.1%

7,049

△4.0%

8,182

16.1%

8,698

6.3%

Bandi & Luni’s
Total

Note: Interpark stopped sharing revenue data after 2015 and was therefore excluded.
Source: Online Bookstore Council

Table 3. MoM Revenue Delta Percentages of Major Dedicated Online Bookstores (H2
2016 to H2 2017)
(Unit: %)
Period

July

Aug.

Sep.

Oct.

Nov.

Dec.

MoM Delta %

5.9

11.4

14.5

△2.0

5.6

2.5

Source: Online Bookstore Council
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(2) Genre Trends According to the Distribution of Online Bookstore
Sales
 Genre trends according to fluctuations in online bookstore sales volumes are as follows:
 Looking at the 2017 book sales volumes by genre, junior high school and high school study
materials (14.0%) and children's books (8.5%) ranked first and second, respectively,
recording no changes in ranking from 2016. Although the growth rate was around 5% in
2016, only 1% growth was observed for 2017. Given the declining school-age populations
due to low birth rates, future prospects for study materials and children's books are not
very bright.
 Continuing from 2016, growth in the socio-political genre is most noticeable. The
Candlelight Revolution, which began in 2016 following a political scandal, brought about a
presidential impeachment and snap election in early 2017, increasing the sales volume of
socio-political books by 27% from the previous year due largely to readers who wanted to
gain greater insight into political matters and justice. Notably, President Moon Jae-in's The
Fate of Moon Jae-In became the 26th overall bestseller of 2017 following the election, and
other president-related books exploded in popularity.
 With the growth of the domestic web comic market, short and easy-to-read comics and light
novels saw a growth of 13% YoY. In addition, magazines enjoyed a growth of 14% YoY with
the rising popularity of various lifestyle magazines such as Around and Bold Journal. In
contrast, sales of youth and humanities books decreased by 14% and 12%, respectively.
Table 4. Fluctuations in the Distribution of Sales by Genre
(Unit: %)
Category/Genre

2016

2017

YoY Delta %

JH/HS Reference/Study

14.2

14.0

1

Children

8.7

8.5

1

Elementary
Reference/Study

7.3

7.1

△1

Comic & Light Novel

6.1

6.7

13

Babies

5.9

6.1

8

Korean Literature

6.2

6.0

1

Examination & Certification

5.0

5.3

8

Dictionary

5.0

4.9

1

Foreign Literature

4.6

4.8

9

Economics & Business
Administration

4.1

4.4

11

Self-Improvement

3.5

3.5

4

Humanities

4.0

3.4

△12
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Category/Genre

2016

2017

YoY Delta %

Magazine

3.0

2.9

14

Home & Life

3.4

2.6

△11

Religion

2.7

2.3

△2

Society & Politics

1.9

2.3

27

Art

2.2

2.3

8

Health & Hobby

2.3

2.2

△1

IT/Mobile

2.0

2.0

5

Youth

2.2

1.9

△14

College Textbook

1.5

1.6

6

History

1.6

1.4

△11

Natural Science

1.1

1.1

5

Travel

1.0

1.0

△2

Source: 2017 Bestseller and Book Sales Trend Analysis, Yes 24

(3) Reader Trend Analysis
 Reader trends according to gender and age are as follows:
 The top distribution of readership in 2017 was occupied by readers in their 30s, up by
7.8%p to 37.5% and taking the number-one spot from readers in their 40s in 2016.
However, readers in their 40s were a close second at 36% of the market. In terms of
gender, women in their 40s were still the highest at 24.5%, while readership in men in their
30s rose by 9.2%p YoY to 21.5%. Although the women-to-men readership ratio was
overwhelming at 65:35 in 2016, the increase in purchases by men in their 30s in 2017
attributed to a narrowing of the gap to 55:45.
 The cause of the increase in purchases by men in their 30s was attributed to the rise of
social book sales related to the presidential impeachment and snap election, as well as
the growing popularity of comics and light novels. Although the distribution of purchases
by both male and female readers in their 30s was steadily high from 2010 to 2015, the
average ages of book buyers are determined to be increasing.
 Notably, the proportion of paper book purchases by men and women in their 20s declined
by 9.4%p YoY. Purchases by readers in their 20s, which had been steady since the
introduction of the FBPA, declined sharply. In the domestic publishing market, just as in
other consumer markets, the demographic indicators suggest that the main axis of
consumption culture is shifting toward consumers in their 40s and older who wield
purchasing power and are ever more familiar with online and mobile environments. (See
Table 5)
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Table 5. Sales Distribution by Demographics
(Unit: %)
2015

2016

2017

Age Group
Men

Women

Total

Men

Women

Total

Men

Women

Total

10s

1.0

1.7

2.7

1.1

2.0

3.1

1.2

2.1

3.3

20s

5.4

7.4

12.9

4.9

16.5

21.7

4.9

7.4

12.3

30s

11.3

27.3

38.6

12.3

17.8

29.7

21.5

16.0

37.5

40s

12.7

23.7

36.4

11.8

23.6

35.6

11.5

24.5

36.0

50s

4.6

3.7

8.4

4.6

4.1

8.7

4.9

4.6

9.4

≥ 60

0.8

0.3

1.1

0.8

0.4

1.2

0.9

0.5

1.4

Total

35.8

64.2

100.0

35.6

64.4

100.0

45.0%

55.0%

100.0

Source: 2017 Bestseller and Book Sales Trend Analysis, Yes 24

 Looking at the genre distribution of purchases in 2017 by gender and age, it's clear why
purchases by men in their 30s increased; men in their 30s recorded the highest share of
purchases in all genres. In addition to the IT and mobile technology genres, which has
traditionally been stronger for male readers (67.8%), men in purchased the majority of
books related to economics and business administration (63.1%) and examinations and
certifications (57.5%). In addition, men in their 50s purchasing religious books exceeded
10% for the first time, and those in their 60s and older recorded a share of 3%. This
indicates that male readership is increasing in the 50s and above bracket for religion
(10.3%) and history (9.7%) compared to other genres.
 For female readers, women in their 20s held the top spot for examination and certification
books, while those in their 30s purchased the largest share of babies, travel, and home
and life genres. Other than the aforementioned genres, women in their 40s purchased the
highest share of books in all other genres. Women in their 60s and older only accounted
for 1% of purchases in religion. It is worth noting that female readers tend to buy fewer
books for themselves as they grow older. For the future publishing market, special
attention must be paid toward publication planning for readers in their 50s and older.
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Table 6. Genre Distribution by Demographics
(Unit: %)
Men
Category/Genre

Total
≤ 19

20s

30s

40s

50s

≥ 60

Examination &
Certification

0.4

16.4

31.2

5.0

3.9

0.7

57.5

IT/Mobile

0.9

12.9

32.1

16.1

4.9

0.9

67.8

JH/HS Reference/Study

3.1

3.5

11.7

11.5

6.7

0.3

36.7

College Textbook

0.4

10.1

22.3

9.4

6.7

1.1

50.0

Babies

0.0

0.2

39.5

6.0

0.7

0.3

46.8

Korean Literature

0.7

3.5

22.0

9.0

5.3

1.4

41.9

Religion

0.2

3.0

26.1

15.1

10.3

3.0

57.7

Comic & Light Novel

5.5

14.2

27.8

8.3

2.4

0.4

58.7

Society & Politics

0.6

3.9

26.7

13.2

7.5

1.9

53.8

Magazine

0.3

3.0

17.1

11.7

3.2

0.9

36.3

Dictionary

0.5

9.1

24.2

9.5

5.1

1.0

49.4

Travel

0.1

3.6

24.7

10.8

5.2

1.6

46.1

Economics & Business
Administration

0.3

4.2

30.4

18.2

8.3

1.7

63.1

Humanities

0.4

4.5

22.8

13.5

8.9

2.4

52.5

History

0.5

3.5

23.7

16.5

9.7

2.9

56.8

Art

0.5

3.5

23.2

10.5

4.7

1.2

43.6

Home & Life

0.1

1.3

25.9

7.5

2.3

0.7

37.8

Youth

0.7

0.9

26.2

12.6

3.9

0.4

44.7

Natural Science

1.2

3.5

23.8

17.3

8.6

1.8

56.2

Self-Improvement

0.4

4.8

24.4

13.2

6.7

1.4

50.9

Health & Hobby

0.3

2.9

29.1

9.8

4.9

1.5

48.6

Complete Works

0.1

0.2

62.3

6.3

0.7

0.2

69.8

Foreign Literature

1.3

5.5

21.9

11.0

5.4

1.2

46.3

Children’s

0.3

0.3

26.3

12.7

1.6

0.3

41.4

Elementary
Reference/Study

0.2

0.2

15.4

14.1

1.6

0.2

31.6

Total

1.1

4.8

23.9

11.2

4.7

0.9

46.6
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Women
Category/Genre

Total
≤ 19

20s

30s

40s

50s

≥ 60

Examination &
Certification

0.5

19.9

10.6

6.9

4.1

0.4

42.5

IT/Mobile

0.5

9.8

8.7

9.8

3.1

0.3

32.2

JH/HS Reference/Study

8.2

5.1

5.5

37.2

7.0

0.3

63.3

College Textbook

0.5

16.3

11.1

15.2

6.4

0.5

50.0

Babies

0.1

2.1

32.7

16.4

1.6

0.4

53.2

Korean Literature

2.4

10.7

18.4

20.3

5.6

0.8

58.1

Religion

0.3

4.8

12.4

17.1

6.6

1.1

42.3

Comic & Light Novel

2.4

9.9

12.8

12.9

3.0

0.4

41.3

Society & Politics

1.3

6.7

12.6

19.3

5.8

0.5

46.2

Magazine

5.3

15.8

19.6

18.6

3.8

0.6

63.7

Dictionary

0.8

13.4

13.1

17.4

5.2

0.7

50.6

Travel

0.3

9.2

21.9

17.3

4.6

0.6

53.9

Economics & Business
Administration

0.3

5.2

13.8

13.4

3.8

0.4

36.9

Humanities

0.8

6.5

13.8

19.1

6.5

0.8

47.5

History

0.8

4.7

11.5

20.5

5.1

0.6

43.2

Art

1.4

8.8

18.2

22.8

4.6

0.7

56.4

Home & Life

0.2

4.4

33.9

19.9

3.2

0.6

62.2

Youth

1.6

1.7

7.6

39.4

4.8

0.3

55.3

Natural Science

1.5

3.4

8.0

25.4

5.1

0.5

43.8

Self-Improvement

0.6

7.9

17.4

17.9

4.8

0.5

49.1

Health & Hobby

0.5

6.7

19.2

19.5

4.7

0.7

51.4

Complete Works

0.2

0.7

14.1

14.0

0.9

0.2

30.2

Foreign Literature

1.9

8.5

15.8

21.5

5.4

0.6

53.7

Children’s

0.4

1.0

18.7

36.1

2.2

0.3

58.6

Elementary
Reference/Study

0.3

1.1

19.5

44.8

2.4

0.2

68.4

Total

2.1

7.1

15.5

23.8

4.4

0.5

53.4

Source: 2017 Bestseller and Book Sales Trend Analysis, Yes 24
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(4) The Development of AI-Based Book Recommendation Services and
Intensifying O2O Competition
 After filing for bankruptcy in January 2017, Song-in Books, the second-largest wholesaler
in the domestic publishing industry and focus of greater social implications, was acquired
by Interpark in December after being dragged through the legal system for corporate
rehabilitation proceedings. Although creditors in the publishing industry agreed to the
acquisition of Song-in Books by Interpark due to complex debt obligations and the need
for a wholesaler in consideration of local bookstores, it will take some time before
operations can return to normal. With the acquisition of Song-in Books, Interpark entered
the offline bookstore market and announced plans to expand its contact points with
customers by closely working with local bookstore networks. In September 2017, Yes 24
opened a 1983-m2 used bookstore in F1963, a cultural complex located in Mangmi-dong,
Busan. Not to be outdone, Aladdin Communications added ten bookstores in 2017,
continuing its efforts from 2016 to expand offline contact points. Online-to-offline (O2O)
services are steadily growing, and competition is intensifying.
 Such efforts can be attributed to online bookstores feeling a sense of crisis as younger
readers move away from searching for books through bookstore-provided information or
recommendation lists toward social media, podcasts, and YouTube channels. The number
of books selling 100,000 copies per year is gradually decreasing, and the reality is that
drawing the attention of readers with traditional department-store-like page compositions
is becoming difficult. The Temperature of Language and Kim Ji-yeong, Born 1982, the
number-one and -two overall bestsellers of 2017, respectively, as tallied by Yes 24, were
published in 2016 but continue to be steady sellers due to strong reader word-of-mouth.
Despite not having been initially launched in bookstores, reader recognition and word-ofmouth attributed to their success.
 To reflect the complex tastes of readers, bookstores are planning or already developing
book recommendation services via their own big data and recommendation algorithms.
The reasoning is that although such solutions are still in early stages of development,
online bookstores will be able to attract readers' interests through customer data
acquisition and AI-based recommendation services.
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3. Offline Distribution Trends
Choi Seong-gu (Head of Planning, Book Trade Promotion Center)

(1) Local Bookstore Trends
A. Slowing Bookstore Decline and Booming Miscellaneous Bookstore
Start-Ups
 According to the 2018 Korean Bookstore Handbook, which includes data regarding the
Korea Federation of Bookstore Association (KFOBA) member and non-member
bookstores from throughout South Korea assembled over a four-month period from
September to December 2017, the number of bookstores has continued to decline over
the past two years. The decline has been slowing, however, and there has been an
increase in the number of 'miscellaneous' (compound, independent, curator, trendy, etc.)
bookstore start-ups. For this latest research, non-traditional bookstores that mainly deal in
other goods (coffee, alcohol, and compound goods, etc.) were organized into the
'miscellaneous bookstore' category for separate analysis. Used bookstores, wholesalers
and exclusive distributors, discount stores, children's bookstores, and Christian
bookstores were excluded from the category.
 As of the end of 2017, there were 2,050 traditional bookstores nationwide, including book
cafés and those selling stationery products. This is a decrease of 3.2% (66) compared to
the figure from 2015 but reflects an ease in decline from 9.2% in 2014. There were 1,536
traditional bookstores that only sell books, down 1.5% (23) from 2015. This is a somewhat
slower two-year decline of 4.1% from 2013 to 2015. A total of 301 miscellaneous
bookstores were recorded, with 133 in Seoul, 41 in Jeju Province, and 25 in Gyeonggi
Province. The slow decline in the number of traditional bookstores and increase in the
number of miscellaneous bookstores seem to be the effects of the implementation of the
enhanced fixed book price agreement (FBPA) from November 2014 and municipal
bookstore support ordinances that began with Seoul in 2016.
 Looking at areas of traditional bookstores, 27.5% had less than 66 m 2 of exclusive use,
while 45% claimed 66 to 165 m 2. Combined for a total of 72.5%, most bookstores appeared
to be 165 m2 or less. After seeing a steady increase since 2003, the number of bookstores
with more than 331 m2 decreased for the first time two years ago. However, that number
saw an uptick from 283 to 303 in 2017. The number of bookstores between 165 m 2 and
331 m2 decreased drastically from 346 in 2015 to 247 in 2017.
 According to the distribution of bookstores by region, 1,110 bookstores were recorded in
South Korea's six metropolitan cities including Seoul, accounting for 54.1% of the total.
The remaining 45.9% were distributed in varying degrees throughout the provinces.
Notably, a total of six regions among the nation's basic local municipalities had no
bookstores: Ongjin County (Incheon); Yeongyang, Ulleung, and Bonghwa Counties (North
Gyeongsang Province); Sinan County (South Jeolla Province); and Uiryeong County
(South Gyeongsang Province). What's more, 43 regions had just one bookstore, indicating
that countermeasures are direly needed.
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B. Continued Expansion of Corporatized Used Bookstores
 According to a survey of online and offline used bookstores (Oct. 2017), approximately
500 offline used bookstores are currently in existence nationwide. Most of the used
bookstore clusters that formed after the Korean War in various parts of the country
(Cheonggyecheon, Seoul; Bosu-dong, Busan; Baedari, Incheon, etc.) have been in
serious decline. On the other hand, there are a number of major online used bookstores
including Aladdin Communications (B2C, open market), Yes 24 (B2C, open market),
Interpark (B2C, open market), Kyobo Book Centre (open market), Bandi & Luni’s(B2C),
and Gaeddongine (B2C, open market). Aladdin Communications, a major corporate used
bookstore, began selling used books online in 2008, a first for online bookstores. Aladdin
started operating offline stores in 2011 and currently has 40 offline stores in Seoul and
other major cities as of October 2017. Meanwhile, Yes 24 operates six offline stores (as of
October 2017) located in Seoul and Busan as part of their online-to-offline (O2O)
marketing campaign. Gaeddongine began in July 2008 as an online bookstore specializing
in the sale of babies' and children's books and currently operates more than 40 stores
nationwide through expansion into rentals in addition to stores.
 According to research results, 50.3% of used books purchased by consumers are less than
18 months old, affecting new book sales. In today's situation where most of the used book
market (86.7%) is occupied by corporate used bookstores, such stores can be viewed as
causing disruptions in the distribution order of the publishing market. In recognition of the
gravity of the problem, the Publication Distribution Review Committee recommended a
restriction on the sale of used books less than six months old in the form of an autonomous
agreement. Subsequently, Aladdin Communications and Yes 24 decided to prohibit the
distribution of books less than six months old as used books. The publishing sector as a whole
has expressed concern over potential medium- and long-term difficulties in the distribution of
new publications due to the growth in used book markets, and the bookstore subsector is wary
of Aladdin Communications and Yes 24 opening local bookstores.
 In February 2014, the bookstore business was designated as eligible for SME consideration.
Despite the fact that the Korea Commission for Corporate Partnership determined the entry of
online bookstores into offline bookstore markets as a violation of applicable industry
recommendations, online bookstores are continuing to expand into more offline bookstores
and have even displayed a desire to move into new publication distribution. Local bookstores
are becoming increasingly concerned about this issue, because should the bookstore business
be excluded from SMEs eligibility during industry re-negotiations in February 2019, online used
bookstores will be able to sell new publications in addition to used books.

C. Municipal Bookstore Support Ordinances and Local Bookstore
Development Research
 ● 2017 saw the enactment and implementation of municipal ordinances related to the
stimulation of local bookstores. Municipal bookstore support ordinances, containing the
basis, organization, and information related to the stimulation of local bookstores, began
with implementation for Seoul bookstores (July 14, 2016) and continued with other regions
such as Busan (Sep. 21, 2016), Gyeonggi Province (Nov. 8, 2016), and Incheon (Dec. 30,
2016). This continued into 2017 with Gwangju (Jan. 1, 2017), Namyangju, Gyeonggi
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Province (Mar. 3, 2017), Gwangmyeong, Gyeonggi Province (Mar. 9, 2017), North Jeolla
Province (Apr. 4, 2017), Daegu (Aug. 10, 2017), North Gyeongsang Province (Sep. 18,
2017) and South Jeolla Province (Nov. 2, 2017). In accordance with these ordinances,
the heads of municipalities must establish and implement development plans to strengthen
the competitiveness of local bookstores. This includes management and facility
improvement funding, advanced distribution technique training, and management
consultations, training, and start-up consultations/funding necessary for improvements in
finance, manpower, technology, market channels, and locations.
Table 7. Dates of Municipal Ordinance Establishment for Local Bookstore Support
No.

Date of Establishment

Region

1

2016.07.14

Seoul

2

2016.09.21

Busan

3

2016.11.08

Gyeonggi Province

4

2016.12.30

Incheon

5

2017.01.01

Gwangju

6

2017.03.03

Namyangju, Gyeonggi Province

7

2017.03.09

Gwangmyeong, Gyeonggi Province

8

2017.04.04

North Jeolla Province

9

2017.08.10

Daegu

10

2017.09.18

North Gyeongsang Province

11

2017.11.02

South Jeolla Province

 In September 2017, Gyeonggi Province announced research results for the planning of
their local bookstore support ordinance. In the Study on the Conditions and Development
of Local Bookstores in Gyeonggi Province (Sep. 2017), the Gyeonggi Research Institute
conducted individual surveys of local bookstores in Gyeonggi Province (140 samples; July
10 - Aug. 8, 2017) regarding general status, organizational and sales information, and
awareness of and responses to market changes.
 The study showed that most (82.1%) of the bookstores were of the comprehensive type,
with the average area being 214 m 2 and 94.3% of the space being dedicated to books.
The majority of books offered were elementary, junior high, and high school reference
books at 56.8%, and most bookstores were located within mixed-use complexes at 22.9%.
The per-store number of employees was similar to figures from 2015. The average number
of employees was 2.7 (including owner) with a relatively-even gender distribution, and a
relatively-high number of full-time employees were in their 50s. Foot traffic was high in
comprehensive bookstores at densely-populated commercial districts, but actual purchase
rates were higher in bookstores in residential areas focusing on school reference books.
The vast majority of revenue was generated via publication sales at 93.8%, and more than
half of the revenue came from school reference books at 57.5%. Most buyers were general
consumers, while institutional organizations (libraries, schools, government offices, etc.)
accounted for 10.9% of the sales. The state of business had mostly degraded, but 67.6%
of the respondents stated their intention to continue operations despite their negative
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outlook on future distribution environments. Most businesses considered their currentlyin-use marketing method of member points earnings as the most effective. Research
showed that an FBPA and bookstore certification system are needed for local bookstore
stimulation, as well as additional improvement efforts for becoming cultural spaces such
as pleasant reading environments, institutional connections, and PR/marketing activities.

D. Bookstore Day 2017 – Annual Bookseller's Choice Award for
Booksellers, Books, and Author of the Year
 Bookstore Day was established to stimulate local bookstores and inspire the rights,
interests, and pride of bookstores and booksellers nationwide. In 2016, the KFOBA
declared November 11 as Bookstore Day after someone saw the Chinese character for
'book' (冊) as a representation of books displayed on a bookshelf. The KFOBA held a
Bookstore Day celebration at the Sejong Center for the Performing Arts on November 10,
2017. At the event, the Annual Bookseller's Choice awards were given out for booksellers,
books, and author of the year.
 Booksellers of the Year awards were given to Jo Kang-wu (Saenal Bookstore, Gwangju), Yang
Kye-yeong (Hongji Bookstore, Jeonju), and Son Jin-geol (Gyohagsa, Andong). Author of the
Year was awarded to Cho Nam-ju for Kim Ji-yeong, Born 1982. Books of the Year included
five books of various genres: Kim Ji-yeong, Born 1982 (Cho Nam-ju; Minumsa) in literature;
Almond (Son Won-pyeong; Changbi) in children's/youth; Good Insight (KBS Good Insight
Production Team; Influential) in economy/business/politics/society; Reading by Non-Survivors
(Park Suk-ja; Blue History) in self-improvement/history/art/science; and Sound and Movement
in other. In addition, overseas speakers were invited for a conference on the present and future
of bookstores around the world, and partnerships were formed with the Turkish Authors'
Association and Taiwan Independent Bookstore Culture Association.
 A 'Bookstore Week' was held from November 5 to 11. Special book events featuring authors
were held at 18 bookstores across the country, and the five Books of the Year winners and
works by Author of the Year Cho Nam-ju were prominently exhibited and sold in bookstores
nationwide. The Bookcase with Pepero event was held during Bookstore Week to sell books
selected by readers in a bookcase (wooden box for packaging books with Pepero), and the
My Life Bookstore contest was held in which readers took photos at bookstores of life
significance to be posted on the web portal Seojeom ON.

E. Seojeom ON, a Web Portal for Local Bookstores
 Toward the end of 2017, Seojeom ON (www.booktown.or.kr), a local bookstore web portal,
completed the third phase of development and began operations of its local bookstore pointof-sale (POS) network system. More than 300 local bookstores participated to link their
respective POS systems for the distribution of standardized bibliographic information,
automation of book orders, and provision of sales statistics via a base system. A database of
on-site local bookstore recommendations and public institution and publishing organization
recommendations was created to develop additional services such as themed
recommendations, criteria-based purchase list creations for public libraries, and publisher book
review events. Furthermore, a local bookstore sales statistics analysis system, content
management system, and reactive web framework were developed. Basic development was
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completed and full-fledged operations began by the end of 2017 for the system to be a central
point of collaboration with local bookstores. Seojeom ON is operated by KFOBA with budget
support from the Ministry of Culture, Sports, and Tourism (MCST), and KPIPA is its managing
organization. Currently in the operational phase, Seojeom ON faces a challenge to maintain
and expand the linkage of the POS systems of local bookstores. Benefits must be created by
establishing a collaborative business model where local bookstores can coalesce, expand
content, and develop additional services. Seojeom ON plans to expand via future POS
development and propagation and connect with an integrated publication distribution system
to modernize distribution.

(2) Policy Implications for Fostering Local Bookstores
A. Distribution Modernization and FBPA Extension
 The publishing industry and government began root cause analysis and countermeasure
preparations in the wake of Song-in Books' bankruptcy announcement in January 2017 and
subsequently announced measures for modernizing distribution. The Korea Publishers
Society (KoPuS) proposed the tentatively-named Distribution Modernization Project, which
included plans for improving inefficiencies in the distribution structure, abolishing the practice
of promissory notes, switching to cash settlements, building an integrated publishing industry
network, and modernizing industry systems. In particular, KoPuS proposed the development
of an integrated network centered on the ONIX (ONline Information eXchange) metadata
system to create an ecosystem for the publishing industry.
 The MCST announced a five-year plan (2017-2021) for the promotion of publishing culture,
including 4 major strategies and 16 challenges and emphasizing the need for improved
distribution structures and systems. The MCST announced plans to integrate independentlydriven production and distribution systems such as the National Library of Korea's
International Standard Book Number (ISBN) system, the Book Trade Promotion Center's
ONIX-based distribution information system, and the local bookstore POS network project.
For the long term, the MCST plans to establish the tentatively-named Korean Publication
Distribution Information Center to operate a publishing information system that services
production, distribution, and sales information in an integrated manner. The development of
an integrated publication distribution system will serve as the foundation for sustainability
and future development in the publishing industry. The industry must now focus on creating
an organizational framework and resources for the sustainable development and operation
of said system, the essential element of modernization.
 November 2017 marked three years since the revised FBPA (November 21, 2014) took
effect, and although a revision has been discussed among industry stakeholders, the same
agreement was ultimately extended for another three years. The FBPA implementation
helped eradicate dangerously deep discounts but did not reflect the demands of local
bookstores regarding other issues such as affiliate card discounts and free shipping. As
seen in the debates over supply rates between major publishers, online bookstores, large
chains/franchises, wholesalers, and local bookstores, industry-wide negotiations
regarding standard and co-supply rates resulted in zero progress.

- 24 -

B. Local Bookstore Certification System Trends and Demand for Credibility
 Local bookstore certification system trends and the need for bookstore classification
standards were discussed at an industry seminar in October 2017. The status of KFOBA's
local bookstore certification system operations, sparked from the 'ghost bookstore' (paper
company) controversy, and measures for implementing an outstanding local bookstore
certification system were main topics of discussion. The necessity for and best practice
examples of bookstore classification standards were reviewed due to the confusion
brought about by the interchangeable use of terms without any specific criteria, such as
independent, specialized/specialist, neighborhood/local, and compound/ complex. During
the discussions, concerns were expressed regarding the low book supply levels by local
bookstores, and measures were proposed to investigate G2B and S2B bidding processes,
as well as special considerations for local bookstores when supplying books to public
libraries.
 A KFOBA official stated, "Each municipality has expressed differing opinions regarding
local bookstore certification system operations, and if different definitions of local
bookstores are set without consulting the relevant industry, confusion will only increase in
the future." He added, "Fortunately, municipalities and education offices are improving
policy effectiveness by filtering out paper companies using the local bookstore certification
system. Since the system is operated in the private sector, however, there have been many
cases where customary standards were applied by citing local bookstore definition
problems and administrative convenience." To solve these issues, the industry needs
policy considerations for a modernized local bookstore certification system and long-term
legislation for an outstanding local bookstore certification system that provides social
credibility much like the system used in France.

C. Systematic Local Bookstore Development Plan
 The Study on the Conditions and Development of Local Bookstores in Gyeonggi Province
(Sep. 2017) by the Gyeonggi Research Institute proposed four methods for developing local
bookstores: demand, supply, mediation, and support. ① Demand: Implement curriculumlinked reading guidance, develop reading environments in the workplace, and conduct
campaigns to encourage reading to broaden book culture. ② Supply: Establish (tentative)
Gyeonggi Local Bookstore Support Center, create themed book towns, expand support for
local bookstore cultural activities, and hold book/bookstore-related festivals to strengthen
local bookstores programs and maintain infrastructure. ③ Mediation: Build a local
bookstores database, and expand book lending services for information provision and
network construction. ④ Support: Promote development of outstanding bookstores via a
certification system, and provide manpower development support for institutional
maintenance and education/training support.
 Although municipal ordinances have been enacted nationwide and the proliferation of
independent bookstores (specialist, compound, etc.) has become an issue since the FBPA
revision, the KFOBA has voiced its demand with respect to the survival of bookstores for
the implementation of a full FBPA without discounts, legislation for a local bookstore
certification system, and federal-level promotion acts (expansion of local bookstore
support projects, 1%p reduction in local bookstore credit card transaction fees, guarantee
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of first-sale rights to ensure minimum revenue, restrictions on the business hours and
proliferation of large-scale bookstores, mandatory supply of public institution books, etc.)
for business innovation and the restoration of local bookstores to their former role as the
catalyst for book discovery and creation of local culture.
 To support the stimulation of local bookstores, the MCST, KPIPA, local municipalities, and
the non-governmental KFOBA have proposed and implemented policies. Notably, municipal
ordinances for bookstore support are increasing in number, and the time is ripe for finding
and sharing best practices. Further development of local bookstores must be promoted in a
single direction via a single system through the work of government agencies, local
municipalities, and private organizations. To this end, a forum for collectively sharing support
policy directions, best practices, and plans must be created collaboratively with industry
experts and representatives of governments, institutions, and municipalities. The industry
must share policy directions and industry best practices and strive to create a balanced
ecosystem through the continuous strengthening of local bookstore competitiveness.
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4. Copyright Export Trends
Lee Ku-yong (Representative, KL Management)

(1) US and UK
 As of the end of 2017, Korean publication copyrights are being exported to various
countries and regions such as the US, UK, Western Europe, Northern Europe, Eastern
Europe, the Middle East, Northeast Asia, Vietnam, Thailand, Indonesia, and Southeast
Asia. This is an encouraging phenomenon. Korean publications have played a major role
both culturally and industrially, and Korean writers have even won or been nominated for
internationally-recognized literary awards in the US, UK, France, Italy, and Germany.
Particularly noteworthy are the achievements and steady sales in the US and UK.
 Published in the US and UK in late 2013 and early 2014, respectively, Hwang Sun-mi's
The Hen Who Dreamed She Could Fly found success overseas, and as a result, Hwang
received the Today's Writer Award at the 2014 London Book Fair and became South
Korea's representative author. Translated copies of the book have sold in 29 countries as
of December 2017, reaching the top ten in independently-published novels in the UK,
being selected as the Best Book of the Year by Waterstones, and winning several other
best book awards all in 2014. The book's success has led to Hwang being named as one
of the world's leading writers. After finding success in the UK, Hwang's The Dog Who
Dared to Dream has been published in Western and Northern Europe, and in 2017, her
full-length novel Nuisances in the Backyard was translated into English for sale in the UK.
 Han Kang's The Vegetarian won the Man Booker International Prize for fiction in 2016,
and she became a household name for readers all over the world. Her award not only
played an important role in garnering the interests of world publishers in Korean literature
but also had great industrial significance. Translation rights for The Vegetarian have been
exported to more than 40 countries, and Human Acts, her other full-length novel, helped
strengthen her literary base around the US, UK, and Europe. The White Book, which is a
blend of poetry, essays, and fiction, was one of the finalists for the 2018 Man Booker
International Prize in the UK, adding to Han's uniqueness in the literary world.
 In July 2017, Lee Jung-myung received the Premio Selezione Bancarella award, one of
Italy's most prestigious literary awards, for The Investigation. This award is first given to
six authors, then the winner of the Premio Bancarella, the top prize, selected. The Premio
Bancarella is a literary prize that is unique in that local booksellers participate as judges to
directly vote for a winner at the awards ceremony. This award was established in 1953,
and its first winner was the great American writer Ernest Hemingway for The Old Man and
the Sea. After its publication in the UK by Macmillan Publishers, The Investigation
competed for the 2015 Independent Foreign Fiction Prize and catapulted Lee onto the
global stage. This novel, well-regarded for its literary value and mainstream appeal,
performed well in the American, British, and European publishing market and has since
been translated and published in 12 countries including Italy, the UK, US, France, and
Spain.
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 In July 2017, Pyun Hye-young's short story "Caring for Plants" set a milestone by being
published in the famous American magazine The New Yorker (July 10 issue). In the
following month, her short story was expanded into the feature-length novel, The Hole,
and published in the US. Arcade Publishing will publish the translated version of City of
Ash and Red, her first full-length novel, in November 2018. In early 2017, City of Ash and
Red was selected as the book of the year for 2016 in Poland. One exemplary book is
selected each from the adult and children's book categories (including translations), and
Pyun's work was selected as the book of the year in the former category.

(2) Southeast Asia
 The Association of Southeast Asian Nations (ASEAN) includes the member states Laos,
Myanmar, Malaysia, Indonesia, Vietnam, Singapore, Cambodia, Brunei, Philippines, and
Thailand. The Korean publishing industry has been actively engaged in business
exchanges with the ASEAN countries of Malaysia, Indonesia, Vietnam, and Thailand. Due
to the sharp decline in business exchanges with the Chinese publishing market after Q4
2016, the Korean publishing industry's interest in Southeast Asian markets has been
growing steadily. This new-found interest can be regarded as an attempt to recover from
the dramatic drop in revenue caused by declines in the Chinese market and an awareness
of the need to expand into broader, more diverse publishing markets. Although active
exchanges with Southeast Asian markets have taken place since around 2005, this new
push is different in that greater interest and effort are being generated by Korean
publishers that have produced a wide range of content in a larger scale.

A. Vietnamese Publishing Market
 The population of Vietnam is about 96 million. Younger generations account for more of
the population than older generations. The population is estimated to continue to increase,
and at some point, readership will inevitably increase at a rapid pace. The consumption of
babies’ and children’s books is expected to be steady due to the sizable young population
and their interest in education. What's more, interest in language education is also likely
to increase along with the rising interest in studying abroad by people in their 10s and 20s.
Therefore, strategic content development and deployment is needed to meet this demand.
In addition, the market for practical and non-fiction books is expected to experience a boom
if income levels rise along with economic stimulation.
 Vietnam is home to approximately 60 state-operated publishers. Two key points can be
deduced from this fact. First, the government's influence is likely to be quite substantial in
the direction and flow of the publishing industry. Second, educational content will mainly
be published by such state-owned publishers. To distribute educational publications in
Vietnam, the Korean publishing industry must establish and interact closely with stateoperated Vietnamese publishers and create a win-win business strategy by creating close
contacts with government departments and agencies to share information.
 It is an acknowledged fact that the Vietnamese publishing market is continuing to grow.
According to local publishers in Vietnam, revenue grew by around 20% YoY in 2017. One
of the most notable recent phenomena is that book towns and bookstores are opening in
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large numbers around major cities such as Hanoi and Ho Chi Minh. Interestingly, many of
the bookstores are not large chains/franchises but operated directly by general publishers.
The consensus is that these publisher-direct bookstores are contributing greatly to the
distribution and sales of their own publications. Encouragingly, the publishing market has
enjoyed steady growth across the board with adult and children's books, and Korean
publications contribute to a fair share of the sales. In fact, Korean books of various genres
have been steadily penetrating the Vietnamese market.
 One of the most successful books of 2017 in Vietnamese book towns was Haemin Sunim's
The Things You Can See Only When You Slow Down. For fiction, works with unique
identities performed well, including Pyun Hye-young's The Hole (Moonji), Kim Hye-jin's
About a Daughter (Minumsa), Hwang Jungeun’s One Hundred Shadows (Minumsa), Park
Hyeon-wook’s A World Without Sympathy (Munhak Dongne) and Birds Are (Munhak
Dongne), and Jeong Ho-seung's Lover (Yolimwon). Lee Ki-ju's bestseller The Temperature
of Language (Malgeul) performed well in non-fiction, as did Lee Hye-rin’s I Like Being
Alone, But I Don’t Like Being Lonely (Frenemy) in essays and Lee Jin-won's Good-Bye,
Irritable Bowel Syndrome (Barun Books), Juice, Not Medicine (Gilbut), and Food Addiction
(Gimmyoung) in health. Children’s books included Hooray for Watermelons (Gloyeon),
One Morning (Gloyeon), A Beautiful Railwayman and a Stationmaster Cat (Crayon
House), So-So Dodo (Crayon House), Ko Hye-jin’s Homeward (Yellowpig), and Namgung
Jeong-hui’s A Story of Happiness from Mr. Anker (Yellowpig).

B. Thai Publishing Market
 Genres that are gaining great interest in Thailand's publishing industry in 2017 are
romance and mystery, including web novels. These genres are suitable for enjoyment and
appreciation by ordinary readers through both online and offline channels. In the case of
web novels, works are distributed serially online, then published in book form if reader
response is high. The foundation for entering this market with Korean web novels has
ostensibly been established to some extent. This is very encouraging in terms of seizing
market share in unconventional ways, as works that have been published as paper books
in Korea have found their way to online distribution channels.
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 There is also great interest in books listed on bestseller lists in Korean book towns.
Representative literary titles that recently entered the Thai market include Cho Nam-ju's
Kim Ji-yeong, Born 1982 (Minumsa) and Jung Yoo-jung's The Good Son (Eunhaeng
Namu) and Seven Years of Night (Eunhaeng Namu). Interest in ELTs also stands out.
Although interest in ELTs was generally from younger readers in the past, it has expanded
to adult audiences in recent years. One more thing to note is that a growing interest in
Chinese historical romance novels has caused an uptick in the translation and publication
of such books in the Thai market. As Thai readers have shown great interest in Korean
culture, there is a need for greater development and deployment of competitive Korean
historical romance novels in the Thai market.

C. Indonesian Publishing Market
 One market that cannot be overlooked in the Southeast Asian publishing market is
Indonesia. The market has displayed strong interest in K-pop-related publications.
Although the size of the publishing market is not large compared to the population,
children's educational comics, non-fiction, and self-improvement books are gaining
traction. Since 2017, many Korean publications have entered the Indonesian market,
including Pyun Hye-young's The Hole (Moonji), Han Kang's The Vegetarian (Changbi) and
Human Acts (Changbi), Jung Yoo-jung's The Good Son (Eunhaeng Namu), and Ahn Dohyeon’s The Salmon Who Dared to Leap Higher (Munhak Dongne). The analysis indicates
copyright exports are centered on works that have established solid positions on the global
stage as well as in Korea.
 While interest in Korean literature was limited to Shin Kyung-sook, Gong Ji-young, and
romance novels as recently as the end of 2016, the trend has shifted toward wider interests
since 2017. Interest in Pyun Hye-young, Han Kang, and Jung Yoo-jung are linked to this
phenomenon. This shift is also approaching children's and youth literature. Examples
include Kim Su-yeong's Magic Café (Wisdom House), Song A-ju's Skateboard, Not
Smartphone (Byeolsoop) and A Girl Jindalrae’s Puberty Party (Byeolsoop), Lee Kyu-hui's
The Battle of Hate Comments (Byeolsoop), and Park Hyeon-kyeong’s My Robot Friend
Andy (Byeolsoop). Life and self-improvement books include Lee Ki-ju's The Temperature
of Language (Malgeul) and Kim Ju-hyeong’s Preparation for Your 20s (Mirae Culture),
respectively.

(3) Vision and Outlook
 Korean authors have already carved out a place on the global stage. In 2018, two Korean
authors in particular are expected to make great global contributions: Jung Yoo-jung and
Kim Un-su. Since initially granting publication rights for The Good Son in September 2016
to renowned British and American publishers Penguin Books and Little, Brown and
Company, respectively, author Jung Yoo-jung's work has steadily reached markets in 16
countries in North America, Europe, and Asia. After its release in the UK and US in May
and June, respectively, the novel became the focus of even greater expectations from
publishers around the world.
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 Kim-su's The Plotters has been sold to 19 countries as of the end of May, including the US
and UK. This level of response in the copyright market is quite unusual, especially since
the English version is not yet available. This novel, which was a finalist in the 2016 Grand
Prix de Littérature Candidate for Policeère, generating a buzz in French book towns and
among critics, has positioned itself as one-half of a K-thriller one-two combo along with
Jung Yoo-jung's The Good Son before the English version is even published. A film or
television drama based on the book is anticipated to be produced in the US, UK, or other
European countries, and should this come to fruition, it will be an important milestone in
terms of securing diversity in and possibilities for Korean cultural content.
 For the past 15 years, the Chinese publishing market has been a strong destination for
exports. The export landscape is changing with the times, however. Chinese publishers
have accumulated planning and other industry know-how, thereby increasing their selfplanned publication output and decreasing their dependence on importing Korean
publications to scale down published content with distinctive competitiveness. To make
matters worse, recent external issues unrelated to the market are directly and indirectly
affecting publishing transactions. What's important is that the competitiveness of Korean
publications in the Chinese market is in dire need of strengthening, and the export market
must be diversified to gradually improve the current structure that is concentrated on just
one target language. This will play a critical role in the future survival of the Korean
publishing industry, and ASEAN markets are important alternatives to the current situation.
Therefore, the Korean publishing industry must broaden its scope to ASEAN markets with
a particular focus on Thailand, Vietnam, and Indonesia. This will be one of the most
aggressive measures for overcoming current market limitations.
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5. Listed Company Trends
Jeong Wu-sik (Head of Research, CIK Hub)

(1) Listed Company Trend Analysis
 The key issue for the domestic publishing industry in 2017 was the securing of
competitiveness through innovation, based on the emergence of the 4th Industrial
Revolution (4IR) in recent years. In the publishing industry, tangible 4IR-related results have
varied for publicly-traded companies when compared to other industries. If demographic
factors such as declining birth rates are combined with this issue, future listed companies
will face challenges in finding a key driving force for sustainable growth. Nevertheless, listed
publishers and distributors are continuing to grow steadily in the current climate. This is
primarily due to changes in trends in publishing and book demand. Production-based
companies in worksheets, textbooks, reference books, and general (children's) books have
shown stagnation or decline by subsector or genre. This indicates that innovations and
tangible results are needed in the current rapidly-changing publishing market. Of course,
these companies have made various attempts to sustain growth since 2017. Ultimately, the
key factor for listed companies in the publishing industry will be active responses to industry
and demand trends and the derivation of performance from such responses. The number of
listed companies in the publishing industry remained the same from 2016 at nine2. Of 2017
publishing industry listed companies in China, revenue increased in 2017 by 7.8% YoY year
to about ₩2.506 trillion.

(2) Listed Company Analysis by Industry Subsector3
 Among listed publishers, annual revenue was greatest for companies publishing educational
worksheets. Annual revenue was approximately ₩1.370 trillion, or 54.7% of the total listed
company revenue. This figure is slightly down from 55.2% of 2016. The second-largest
portion of the revenue was claimed by publisher-distributors at ₩864 billion. This accounted
for 34.5% of the total listed company revenue, up slightly YoY from 33.5%. The combined
share of the revenue was 89.2%, up 0.5%p YoY from 88.7%. The detailed analysis is as
follows:

A. Worksheet Publishers
 Daekyo is showing stagnation with its revenue model centered on education services and
publishing. Of course, the company continues to launch various learning programs to
maximize internal strengths. Considering the continued fervor for education on the demand

2

3

The nine publicly-traded companies are Woongjin Thinkbig, Daekyo, Visang, NE Neungyule, EFuture, Samsung Publishing, Yearim, Interpark, and Yes 24.
For a more effective analysis, listed companies were separated into four subsectors: ① Worksheet
publishers (Daekyo, Woongjin Thinkbig), ② Textbook and reference book publishers (Visang, NE
Neungyule, E-Future), ③ Publisher-distributors (Interpark, Yes 24), and ④ General (children's)
book publishers (Samsung Publishing, Yearim).
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side, however, it's not as if the company has no growth engine at all. Nevertheless, Daekyo's
future growth outlook is not very bright in the medium- and long-term, due to factors such as
declining birth rates. Daekyo is implementing a strategy to overcome this situation,
expanding its existing worksheet business with e-learning. On a microscopic scale, this will
have a positive impact on revenue growth. However, there is a real concern for economic
downturn on a macroscopic scale, so Daekyo will need to consider possible
countermeasures. To create new demand and secure growth potential, Daekyo is continually
pursuing innovations in customer service. The company is seeking to create new added
value via convergence with the IT industry. This is due to the realization that consumer
convenience is the key to market growth. Daekyo's revenue structure is primarily focused on
domestic businesses. Looking closer, 97.4% of Daekyo's revenue came from domestic
companies (education services and publishers, distributors, educational institutions’
business, etc.) in 2017. A paltry 2.6% of the revenue was from overseas businesses.
However, overseas business revenue has shown steady growth, up 2.1% from 2014. This
increase is attributed to regional diversification in overseas businesses, indicating a need to
actively seek overseas expansion into new markets.
Table 8. Changes in Daekyo's Revenue Distribution
(Unit: %)
Online Bookstore

2014

2015

2016

2017

Educational Services & Publishing

93.4

94.0

94.0

93.7

Educational Institutions

4.5

3.7

3.5

3.7

Overseas Education

2.1

2.5

2.5

2.6

 Woongjin Thinkbig's business portfolio relies heavily on offline channels, because the
company itself believes that growth potential is strongest in offline businesses. Thus, the
company has committed to securing market competitiveness through the empowerment of
worksheet tutors based on its core competency, the sales organization. Woongjin Thinkbig
has continued to show interest in digital, the latest industry trend, and continues to link
technology with content development. In macro-socio-cultural terms, a different approach to
creating demand is still required, as the school-age population is expected to continue to
decline. Although this is a concern for the publishing industry as a whole, Woongjin
Thinkbig's domestic focus in its business structure and low proportion of overseas
businesses may be a stumbling block to medium- and long-term growth. Domestic education
services and publishing accounted for about 98.2% of Woongjin Thinkbig's revenue in 2017.
English education (including overseas businesses) is low at just 1.8%.
Table 9. Changes in Woongjin Thinkbig's Revenue Distribution
(Unit: %)
Online Bookstore

2015

2016

2017

Learning Management Services

66.7

67.4

66.9

Reading Management Services

26.9

27.6

28.5

English Education

1.7

1.8

1.8

Other

4.7

3.2

2.8
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B. Textbooks and Reference Books
 NE Neungyule is pursuing a position as a comprehensive educational service provider based
on its ability to publish English textbooks. Although NE Neungyule's demand base is
diversified and includes children, students, and adults, medium- and long-term strategies are
nonetheless needed to prepare for declining birth rates. This is because the company's
business portfolio focuses on young children and elementary, junior high, and high school
students. Additional income is being generated via adult-oriented language education
models, but the existing demand base needs expansion. Plus, competition in the market is
intensifying for NE Neungyule's core competency, English learning materials, and so new
areas must be developed. Diversification is taking place into mathematics, but more time is
needed to be able to observe any tangible effects. Since revenue growth is periodically
fluctuating, NE Neungyule must develop a model that can supplement H1 revenue drops.
As is the case with other listed companies, NE Neungyule is focused on domestic business.
Thus, the company must pursue active development of overseas businesses. Although
exports are relatively small in terms of total revenue, it has been steadily increasing. Export
revenue for 2017 was similar to 2016 at about ₩1.46 billion. For NE Neungyule, a boost to
its relatively-weak online business will be key to securing future growth engines.
 The core of Visang's business portfolio is the production and sale of textbooks and auxiliary
textbooks. More time is needed to determine the medium- and long-term performance of this
type of business portfolio. This is because previously-mentioned macro-economic and social
trends are expected to change drastically. That is, the current revenue structure may be stable,
but it is unlikely to be sustainable. Visang is actively engaged in preparing measures against
this change in tide. Of note is the fact that the proportion of its online business revenue is
increasing. In 2017, Visang's online businesses accounted for 14.0% of the revenue, up
significantly from 2016 (9.6%). Conversely, its publishing business (textbooks, auxiliary
textbooks, etc.) recorded 86.0%, down slightly YoY from 86.4%. Rounding out the rest are
offline academy and early childhood education businesses at 4.2%. In a familiar pattern,
Visang must develop overseas businesses for medium- and long-term security, since the
company currently has none in its portfolio. This is because the advancement of smart
education around the world can be an opportunity factor.
 E-Future continues to establish itself as a specialized publisher of English textbooks. This
indicates that E-Future can play a key role in securing growth engines. Although the
company is generating revenue via proprietary content for children and elementary school
students, it is somewhat questionable whether E-Future can continue to scale in the current
market full of other strong players. In this respect, E-Future's revenue structure is simple.
The company has no direct production facilities and continues to sell through production
consignment. Fortunately, E-Future is steadily seeking new business opportunities. They
include children's content development and overseas market expansion. It may be a
meaningful strategy, but its validity remains to be seen in consideration of macro trends such
as declining birth rates. Nevertheless, increasing overseas market share via enhanced
digital content development is meaningful and needs to be continually strengthened.
Although exports decreased slightly YoY in 2017 to approximately ₩1.6 billion, the overall
trend is upward. In the end, market diversification based on content development must be
pursued to expand overseas.
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C. General (Children's) Books
 Offline publishing is Samsung Publishing's bread and butter. In terms of revenue, however,
stationery and fashion design products are essential. Offline channels such as exclusive
dealerships and rest stops are still regarded as critical components of distribution.
Considering this, there is emphasis on content development in Samsung Publishing's
current capabilities. Samsung Publishing has a strong presence in the market for young
women in their 30s, so the company has strength in children's books. Whether this has
medium- and long-term potential will be determined by macro trends such as declining
birth rates. Samsung Publishing's distribution has strong ties to exclusive dealerships as
mentioned above, and in 2016, the company launched the My Little Tiger brand to
reinforce its retail strategy. The core concept is the positioning of itself in specialty
education shops (derived from SPAs, or specialty store retailers of private label apparel)
for retail sale of edutainment and stationery goods in addition to books. This can be
considered a meaningful attempt in consideration of current distribution trend of
online/offline fusion. This is due to the fact that Samsung Publishing is seeking to diversify
businesses in stationery as well as publishing. However, success will only be judged after
some time has elapsed. Stationery and fashion products accounted for the highest
proportion of Samsung Publishing's 2017 revenue, revealing a glimpse of the company's
medium- and long-term growth strategy.
 Hot off the heels of the success of its proprietary Why? Series of books, Yearim is currently
pursuing various projects. In terms of ranking, Yearim is 22 nd in the publishing business
with a market share of 0.76%. Yearim's continued presence in the book market can be
attributed to sales and content planning capabilities based on success stories. Yearim
engages in various businesses on a foundation of its own merits. Yearim's strength lies in
e-publishing. The market is still sluggish in Korea, so steady results will be the key to the
success of e-publishing. IP management is one factor that differentiates Yearim from other
listed companies. Profit generation based on the publication rights of its Why? series is
anticipated, and profits from overseas markets is more likely than domestic markets. In
other words, Yearim has high medium- and long-term potential, and it is already spreading
beyond Asia into Europe, Central and South America, and other regions. To foster
sustainability, however, more successful content must be developed steadily because
stagnation is a serious threat. As an effort to thwart this threat, Yearim is currently
expanding its scope of business via animation production.

D. Publishing and Distribution
 Yes 24 has continued to show relatively-high growth through online and mobile distribution
channels. This is because online channels have prevailed in the market. Future growth is
expected since the buying patterns of convenience-seeking book consumers focuses on
mobile. Notably, Yes 24 is expected to grow via various online businesses such as concert
ticket sales. Based on its strength in distribution, the company is increasing investment in ebook development and distribution for medium- and long-term potential. As previously
mentioned, online and offline convergence is the current trend in global distribution. So, it's
no surprise that Yes 24 is attempting to adapt to such changes. In particular, the company is
focusing on improving its capabilities in the online and offline distribution of used books. With
the decline in paper publishing, however, this is not a positive situation for the growth of the
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publishing industry as a whole. Therefore, online book distributors such as Yes 24 must
consider coexistence with paper-based publishers as well as market trends.
 Book distribution is a relatively-small part of Interpark's revenue. The company's focus is on
shopping, including entertainment-related ticket sales for travel, performances, and
exhibitions. The company is pursuing synergy in distribution with the rest of its service lineup. Interpark's book distribution revenue has been generally stagnant. Similar to Yes 24,
Interpark is seeking to improve its distribution system based on market dominance in online
book distribution. In addition, the company is pursuing synergies with offline domains through
used book sales and book production.

(3) Key Issues and Policy Implications for Listed Companies
A. Key Issues
① Need for Socio-Cultural Measures to Scale Publishing Industry
Although the domestic publishing industry is showing some increase in terms of market
size, it hasn't quite escaped stagnation. Despite the fact that South Korea's macroeconomy
has somewhat improved, the publishing industry showed an overall drop in output. The
number of publications increased slightly, but the market is still shrinking. Publishers and
distributors, major contributors to the domestic industry, have made considerable efforts to
overcome these problems. Above all, they are pouring considerable effort into changing
consumer behavior. Consumer purchasing patterns have rapidly shifted to online in recent
years, and the proportion of mobile purchases is growing, especially due to the ubiquity of
smart devices. As a result of these changes, the dynamics within the publishing market have
shifted from production-centric to distribution-centric. This trend is reflected in the 2017
earnings of listed companies in the publishing industry. However, there is no supporting
evidence that offline channels will drop sharply in importance. This is because sales revenue
and volume have increased with respect to large-scale domestic bookstores. What's more,
Amazon, the world’s largest book distributor, is attempting to merge offline and online
distribution, and this has significant implications for the domestic publishing market. The
production sector is making strides into the production and distribution of e-books to reflect
changing medium- and long-term demand trends. Overall, demand, and not supply, must
be taken into account regarding stagnation in the domestic publishing market. Socio-cultural
measures are a must for medium- and long-term outlook. As the national birth rate continues
to decline, the student population will inevitably decrease. Thus, listed companies are
expected to suffer a direct blow in worksheet and textbook sales. Although some listed
companies have already begun responding to changes in medium- and long-term trends,
fundamental, industry-wide measures are in dire need. Decreases in essential reading time,
following lower age groups, is negative for the growth of the publishing market, so alternative
measures must be developed.
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② Inadequate Visibility in Overseas Market Expansion
Considering its growth history, the domestic publishing industry has responded at
somewhat slower rates to change compared to other industries. A typical example is
expansion into overseas markets. Of course, the barrier to entry is relatively high due to the
nature of the publishing industry and economic and cultural differences among countries.
Despite these considerations, overseas performance has been sub-par for listed companies
in the industry. As the domestic publishing market continues to shrink and new growth
engines must be developed, overseas expansion must be given weight as a viable
alternative. Some publishers are already making progress in their pursuit of overseas
expansion. The commonality among their successes can be summarized as content
completeness and intellectual property rights. As has already been proven, the content with
universal appeal is an important factor in overcoming cultural barriers. Therefore, the
probability of success will increase when content with universal appeal is planned in
advance. In overseas expansion, greater consideration must be given to market entry with
intangible assets, such as intellectual properties that can create high added value with global
appeal. Naturally, there will be many difficulties depending on the characteristics of a certain
genre or overseas market. If there is cooperation among companies, however, centered on
publishers with capital strength and based on a core strategy of choice and concentration,
tangible achievements can be obtained in the medium- and long-term.

③ Readership-Based Changes in Publishing Demand
The publishing industry prepared measures against medium- and long-term megatrends
such as the declining school-age population attributable to low birth rates. This phenomenon
is capable of causing fundamental changes in the publishing industry. In this respect,
fundamental changes are already occurring, and the shifts in readership behavior is
evidence. With a dramatic decline in average reading time, the pressure to reduce
publications and supply may increase. Younger age groups are leading this decrease in
reading time. People in their 20s and 30s are at the center, and the figures are much less
than those of middle-aged groups in their 40s and above. Compounding the issue is the
higher prevalence of smart devices among younger people, creating an environment where
reading time is insufficient. This trend is expected to continue well into the future, and thus,
fundamental measures are needed. One measure against this phenomenon would be a
strategy to increase publication demand. That is, familiarity with reading must be enhanced
for younger people. To this end, the industry must increase reading via smart devices.
Because younger generations are growing ever more attuned to the consumption of bitesize content (web comics, web novels, etc.), this trend must be considered and reflected in
publication content planning. In this respect, web portals can be considered as the one
market participant that is most actively coping with such demand changes. In essence, web
portals are new market participants in the publishing industry. Such web portals are
generating demand and profits by building various content platforms based on IT and mobile
technology. Publishing is no exception. Online distribution of paper books and bite-size
consumption culture are expanding through the large number of users to which publishers
already have access. This participation in the publishing market by web portals is subject to
both positive and negative opinions. Focusing only on the positive side, there is potential for
medium- and long-term market expansion. When considering overall changes in industry
trends, the publishing industry will need to assume a more proactive approach if market
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fairness can be ensured along with the entry of web portals into the publishing market. In
this case, traditional publishers will need to develop their own platforms and attempt various
innovations to secure self-sustenance.

B. Policy Implications
 Policy implications, derived via analysis of the performance and issues of listed companies,
are as follows: Although some economic growth was observed in 2017, publishing demand
seemed to have been somewhat negative due to income disparity. What's more, the
publishing industry is determined to have stagnated following an overall decline in book
demand across all ages. The publishing industry's identity must consider developing a more
fundamental solution away from the peripheral perspective. Above all, the direction for policy
implementation must reflect measures for responding to changes in demand. The decline in
school-age populations due to the aforementioned low birth rates and changes in book
demand trends attributable to demographic factors and increased smart device usage will
be major factors in the future. In 2019, the industry policy direction must focus on the
following:
1. Continuous monitoring to ensure fair cooperation between existing and new market
participants for sustainable growth in the publishing industry.
2. Inducing innovation in distribution and creating new demand via convergence of online
and offline channels.
3. Expanding reading time for all citizens, regardless of declining birth rates.
4. Content planning/production and overseas expansion plan that reflect international
competitiveness with product completeness and universal appeal.
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